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What are customers saying about....

The advertising

What it's like when they come in store

What they expect from in store production

Do the products live up to expectation

What next
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We're doing well at the moment in attracting
customers from our competitors 4

We made Christmas for millions of extra customers

Why might that be? M
MORRISONS

Source : TNS 12 weeks ro Jan 08



Customers choose supermarkets for a variety of

reasons

[

Top 4 Retailers - Most Important Factors for
Deciding Where to Shop, % of Main shoppers

Why people shop where they do
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Source: TGI 12 months to March 2007

Therefore our advertising
aims to communicate:

Freshness (which equals
quality)

And value




In terms of freshness the advertising is clearly
having the right impact 6

Known for Fresh.......
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Source: Hall& Partners Brand Tracker Jan ‘07 — Jan ‘08




We’'ve done this whilst strengthening our value
credentials since the campaign started

Alan’s helping us show that we...

Source: Hall& Partners Brand Tracker Jan ‘07 — Jan ‘08

“Provides Good Value for Money”

% Jan ‘07 - Sep '07 -
Aug ‘07 Jan ‘08
Asda 80% 84%
Morrisons 68% 73%
Tesco 68% 67%
Sainsbury 45% 45%




So what do people who've seen the adverts think
when they come into the store?

Customers rate Market Street very highly
with 97% liking it or liking it a lot.

O Like it a lot

B Like it

B Dislike it

B Dislike it a lot

45.5

Source: Nunwood customer exit survey n=575, Accompanied shops n=60



Morrisons main shoppers like different things to competitor
main shoppers — so a full Market Street concept is appealing

Importance of Market Street areas related to Market street liking split Morrisons shoppers versus competitor shoppers

Morrisons Main Shoppers Competitor Main Shoppers
When Shopping in Morrisons |
Produce < El
Dell 70
Butchers 137
Fish Mongers 71
Cake shop 95 [
Bakery 54
Oven Fresh 81 (197
Staff service 89 |:
Salad Bar 82 [
Price clarity 70

Indexed importance vs all shopper average

Source: Nunwood customer exit survey n=575, Accompanied shops n=60



Customers also recognise that prepared in store means
fresher food

How much do you agree or disagree that products tha  tare
made or prepared in store are fresher than products that are
delivered to the store ready packaged?
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Source: Nunwood customer exit survey n=575, Accompanied shops n=60



And in our most recent product testing, customers recognise the
difference in our pizzas too!

11

Q7. - Please Taste Each of these Products and tell us what your view of the overall taste is?

Fast FoodFax
Average = 3.6

Pepperoni - Factory

Ham and Pineapple
- Factory

O Excellent @ Good O Average B Poor B Very Poor

Ham and pineapple

T o

63

Mean Score
(+5to +1)

3.0

2.95

4.06

Source: Cambridge Market Research Limited February 08



For the future, expect us to do more to communicate our
provenance message 12

Agreement with statement

British products are of higher quality than products from other countries
40%

0
26% 219%

8% 5%

[ l
5 - Agree Strongly 4 3 2 1 - Disagree Strongly

Agreement with statement
Knowing where a product has come from makes me feel confident about its
guality

48%

31%

11%
0 8% 304

5- Agree Strongly 4 3 2 1 - Disagree Strongly

Look out for messages about being the only major supermarket to stock
100% fresh lamb, pork, beef and poultry from British farmers

Source: Nunwood customer exit survey n=575



et our customers have the last words

13

“Really good to see
them cutting it fresh
so you know what
you are getting”

“Fresh meat is
fantastic — used to
go to the market,
but Morrisons is
great”

“O00.. Great cakes
— like being in a real
bakery”

“I do like the bakery
— my hubby won't
eat other bread, not
even mine”

“I buy all my fish
here and tell my
friends about it”

“I like the Morrisons
fish counter...really
fresh...the staff are
really helpful...”

Source: Nunwood customer exit survey n=575

Morrisons Advertising Research Groups Jan ‘08






